
 

Instagram Basics 
Why Instagram 
The most visual social platform, Instagram is a great place to share photos of your Center’s work, before-and-
after collages, behind-the-scenes shots and more. 
 
Recommended Posting Frequency 
One to three posts daily should be sufficient for most people; however, you can tailor your frequency to 
accommodate your audience members based on their engagement (i.e., post less if they don’t engage much 
and post more if they engage a lot). 
 
What to Post 
It may seem limiting to only be able to post pictures (and videos), but images are among the most popular 
types of content across all of social media—making Instagram a great place for your brand to be active. Photo 
and video ideas include: 

• Before-and-after shots (you can easily make these a single post with the free Instagram app called 
Layout, which allows you to create collages of photos to post to social media) 

• Behind-the-scenes pictures of projects, employees, your Center’s staff-only areas—anywhere there’s 
activity that the public isn’t usually given access to 

• Milestone occasions such as Center or employee anniversaries, a record number of projects completed, 
expanding your Center (space or employees), etc. 

• Something “artsy” in or near your Center—the shadow your blinds cast on your logo on the wall, a 
pretty sunrise/sunset over your parking lot, flora/fauna by your building, etc. 

 
How to Engage with Your Audience 
Engaging with your Instagram audience doesn’t have to be a chore; comment if you feel inspired, but 
something as simple as clicking the heart icon (which is how you “like” a photo) on a post can yield big returns. 

• Follow people and brands that post pictures you like and want to see more of. 
• Follow back users who follow you, but be wary of “fake” accounts that may be spammy or 

pornographic in nature. 
• Hit the heart icon to like photos posted by others, and feel free to post positive comments on photos 

you enjoy as well. 
• When users comment on one of your photos, make sure you tag their Instagram handle in your response 

to them by typing @ and the first letter or two of their handle. A drop-down list of names should 
appear, allowing you to choose the user you wish to tag. 

o You must tag users in comments on YOUR posts or they will not be pinged that you replied to 
them. They will be notified if you comment on THEIR photos. 

o Respond to questions and comments in a timely fashion. 
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