
 

Facebook Basics 
Why Facebook 
Arguably the most social of the social media platforms, Facebook is a great place to express your Center’s 
personality while also taking advantage of it as an outlet for connecting, sharing and entertaining. 
 
Recommended Posting Frequency 
One to two posts daily should be sufficient for most people; however, you can tailor your frequency to 
accommodate your audience members based on their engagement (i.e., post less if they don’t engage much 
and post more if they engage a lot). 
 
What to Post 
Aim for a mix of subjects; users are generally on Facebook looking for something to occupy their time. You 
want to showcase your expertise in your field, but also be aware that your clients likely don’t want to read an 
entire page of posts about the signage industry. Some categories to consider: 

• Center capabilities: Posting photos of your work is a great way to show off what you can do. 
• Local happenings: Sharing information about what’s going on in your community is a great way to let 

everyone know you’re an active member—and it’s a good way to network. 
• Center updates: Let your audience know when you’ll be closed for a holiday, you’re offering new 

equipment/services, you’re having a sale/special, etc. 
• Sign/graphics trends/news: While you don’t want to post jargon-heavy white papers or research data, 

sharing consumer-friendly updates about the industry shows that you are up to speed. 
• Just for fun: Feel free to post some things just because they’re entertaining! This is a great way to 

show the human side of your Center.  
 
How to Engage with Your Audience 
Engaging with your Facebook audience doesn’t have to be a chore; keep it light and fun when possible and 
something as simple as clicking “Like” on a comment or post can yield big returns. 

• If possible, respond to all comments and questions within one business day. This is less critical for 
general comments, but it is crucial for questions and negative comments. 

• Engage with as many positive comments as possible: A simple “thank your” or “we’re happy to help” 
can go a long way, but if you are short on time you can simply click the “Like” button to acknowledge 
the post. 

• Answer questions as succinctly and politely as possible. 
• Address negative feedback in a professional, respectful tone.  

o Apologize for any inconvenience or unhappiness; ask the user to contact you via phone, email 
or direct message to avoid a public back-and-forth. 

o Decide what you will do to rectify the situation; you can then reply with your plan of action if 
you can keep it short. This will show others that you are willing to correct the situation. 

o Twice but never thrice: If an upset customer does not “come around” after you have posted 
two polite, helpful responses—do not reply a third time. If they are particularly angry, you may 
reply once more reiterating how to contact you via phone or email. 

• Utilize the share feature and share the relevant posts of other community businesses and organizations. 
This will boost your local authority and create a working relationship with other area groups. They may 
return the favor, as well. 

• Visit the pages of other local businesses and like and comment on their posts to encourage them to do 
the same for you and to get your brand in front of other audiences. 


	Facebook Basics
	Why Facebook
	Recommended Posting Frequency
	What to Post
	How to Engage with Your Audience


